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About ditch the label

HOWDY!
We are Ditch the Label: the global and digital-first youth
charity, helping young people aged 12-25 to navigate the
issues affecting them the most. Whether that’s bullying,
mental health, identity, relationships, or the bits in
between – we’re here.
We are ambitious, defiant and most of all, passionate
about driving meaningful impact and real societal change.
Each year, we reach millions of young people globally
through our website and even more through the content
we produce on social media and in collaboration with our
partners.
Find out more at DitchtheLabel.org/about/

How we work
Research

DIRECT support

CAMPAIGNS

EDUCATION

Using research and
big data to better
understand young
people, their
challenges and the
best ways to help
them.

Dedicated online
support community,
online psychologists
and free toolkits and
resources to help
young people
navigate the biggest
issues in their lives.

We use our
campaigns to
generate positive
social change, driving
behavior shifts and
increasing public
awareness and
education.

Supporting young
people in the
classroom by using
education to deliver
impact and to drive
positive societal
changes, designed
for prevention.

Our CULTURE

One of the things we are proudest of here at Ditch the Label, is the
welcoming culture of friendliness and team work that we have created.
We take our work seriously, but not ourselves and believe that people
work at their best when they are at their happiest and in an environment
that is chilled and relaxed.
Walk into our office and you’ll experience a light and airy buzz, with
vibrant music, tons of breakout spaces, unlimited snacks and pretty much
every combination of coffee you could ever imagine. We are proud to
have a culture that permeates the values of Ditch the Label; we’re
judgement free and here to support everyone in being their best possible
selves.
Our UK office is based in central Brighton. Our USA office is based in
West Hollywood, Los Angeles.

Our perks

We are big on self-care and practicing what we preach and so our
manifesto really does permeate through the entire organisation, starting
with each and every team member. Some of our perks include:
o
o
o
o
o
o
o
o
o
o
o
o
o
o

Weekly team meditations, yoga and breathwork
Monthly team days out
Bring your pet to work days
Early finish on Fridays
28 day holiday entitlement, plus R&R days and your birthday off
Free snacks, flavoured/iced coffees and drinks
Open and supportive team
A beautiful office environment with calming essential oils, breakout areas
and plenty of calm spaces
Regular team briefs and catchups
Regular 360 appraisals and coaching
Team conference trips
Free Spotify premium
Team socials
Cake days & office treats

PART 2

JOB/PERSON SPEC

JOB DESCRIPTION

If you’ve got an eye for really great content, engaging campaigns and awesome copy
and want to be part of something amazing, we’re looking for you to join the team!
We are looking for a creative, ambitious and energetic self-starter to help propel our
voice and support us even further through the creation of rich content.
You will represent the voice of Ditch the Label and oversee new content production. This includes,
but is not limited to:
o Research and development of our content strategy
o Researching and writing new blogs, features and articles for the Ditch the Label website
o Working with influencers, celebrities and inspirational people such as Mia Kang, Holly Hagan and
Jess Megan
o Assisting on brand partnerships and campaigns with high profile brands. Recent partners include
Unilever (through the Lynx and Simple brands), got2b, ASOS, River Island, Urban Decay and EA
Games
o Working with other partners to create rich content for our website and social media channels
o Research, developing and coordinating new video productions and campaigns
o Supporting and working with various team members within the Ditch the Label; from our support
team, to social media and digital leads
o Writing ad-hoc copy for Ditch the Label campaigns, social media and reports
o Upkeep and maintenance of content and copy on the Ditch the Label website

responsibilities

This role comes with a huge degree of creative freedom and you will be primarily responsible for
helping us reach and support as many young people as possible aged 12-25 through content,
campaigns and creative assets. You will work closely with our digital and support leads and will
report to the Head of Digital and CEO.
Key responsibilities:
Ultimately the successful candidate will be responsible for bringing exciting and engaging new
content to the market in a multitude of different formats; from articles and blogs to videos and
campaigns.

o
o
o
o
o
o
o
o
o
o
o
o

Development and upkeep of the Ditch the Label content strategy
Researching new content ideas and presenting them to the wider team
Writing new blogs, articles and features
Interviewing celebrities, influencers and inspirational people
Editing and posting guest articles from external writers
Working with some of our brand partners on co-created new campaigns and content
Developing video concepts and commissioning talent and locations
Recording of social media video content
Writing ad-hoc copy for Ditch the Label reports, campaigns, social media and newsletters
Maintaining the Ditch the Label website – ensuring that copy is factually correct and regularly updated
Working with our digital team to understand user demand and producing content to support it
Measuring and reporting on KPI’s and content success directly to the CEO and to third parties wherever
required

Who we’re looking for
The ideal candidate will have the following:

ESSENTIAL:
o An understanding of young people and some of
the issues they experience
o An understanding and interest in youth markets,
with particular emphasis on ages 12-25
o Experienced in writing online articles and blogs
with examples of your work
o Excellent written and verbal communication skills
o Ability to work well under pressure and tight
deadlines
o The ability to work well both within a team and
independently
o A familiarity with measurement and reporting of
content success metrics
o A creative and ambitious approach

DESIRABLE:
o Proficiency with basic HTML editing
o Previous experience of working with influencers
o Intermediate knowledge of Google Analytics
o Experience with WordPress
o Proficiency with Adobe Photoshop or similar
o Knowledge of Google Analytics and social media
reporting tools
o Skills in photography/videography
o An ability to edit videos
o Previous experience of working with brand
partners
o Previous experience of working on brand
campaigns

You will have opportunities to work across the wider Ditch the Label team; learning new skills and
gaining new experiences as you go along as we regularly meet to share and develop new ideas.
The ideal candidate will enjoy taking responsibility and have a drive to produce innovative and
fresh content and a genuine passion to combat the issues and challenges faced by young people.

PARTICULARS

If you are unsure about any of the specifications of this role, please
contact us as we’d be happy to chat about your individual circumstances.

o
o
o
o
o

Salary: £24k – £28k PA depending upon experience
Location: Brighton, United Kingdom (with some opportunities to travel)
Office hours: Monday to Friday. 9am – 5.30pm
Contract: Full-time
Annual leave: 28 days, plus your birthday off

WE’RE EXCITED TO
RECEIVE YOUR
APPLICATION!

